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Google Travel Benefits

Direct traffic to your website (high traffic)

You remain the merchant of record

The guests books with you directly (Guest Data is Yours)

Multi-experience (Search, Maps, Google Assistant)

Currently — No Cost/Future — Cost-Per-Click Model



Google Travel — Search Results
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@ google.com/search?g=palm+springs+vacation+rentals&oq=palm+springs+vacation+rentals&ags=ct

i Apps @ NewTab [ Brown University

palm springs vacation rentals Ul Q
v Show more
ACME House Company
Vacation Rentals
[~
(AT
Vacation Palm §pnngs _“._y
Mt San Jacinto @ 0o (D Thousand
! 3 .Q Oranj Palm Ralms
Désert View ® Vacation Homes
Saddle Cathedral City
Junction Map data ©2020
Rating~ Hours ~
Vacation Palm Springs
3.8 %% %% /- (98) - Vacation home rental agency ® ¢
1276 N Palm Canyon Dr #101 WEBSITE DIRECTIONS
Open - Closes 6PM - (760) 778-7832
Oranj Palm Vacation Homes
3.5 % %% - (43) - Vacation home rental agency ® 0
1775 E Palm Canyon Dr #205 - In Smoke Tree Village WEBSITE DIRECTIONS
Open - Closes 5PM - (855) 443-1986
ACME House Company Vacation Rentals
4.8 %% % % % (309) - Vacation home rental agency ® o
1733 N Palm Canyon Dr ste d WEBSITE DIRECTIONS

Open - Closes 6:30PM - (760) 537-4188

& Cc @ google.com/search?q=destin+vacation+rentals&oqg=destin+vacation+rentals&aqgs=chrome..69i57j69i5!

I Apps @ NewTab [E5 Brown University

ﬂ destin vacation rentals

Vacation Rentals | Destin, FL

(% Mon, Feb 10

Canal Place #9
5.0 %k k kK (9)
3 bedrooms - Sleeps 8

Vacasa.com

Beach Access, Very
Clean, Heart of Pine...
4.9 %% %k % (62)

2 bedrooms - Sleeps 6

Vrbo.com

SPC 9210 - Upstairs 1
BR sleeps 6...

4.8 %k k% %k (6)

1 bedroom - Sleeps 6

Airbnb.com

Sandpiper Cove 43
5.0 %k kkk (1)
3 bedrooms - Sleeps 6

(% Thu,Feb13

Destin Harbor Bomk
B o
| p—

{=
0

About these results

Destin
Executive
Airport (DTS

Big Kahuna's Water.

e Park

564121 221

Map data ©2020 INEGI




Google Travel Portal

& > C a google.com/travel/hotels/Destin?g2lb=2502405%2C2502548%2C4208993%2C4254308%2C4258168%2C4260007%2C4270442%2C4274032%2C4291318%2... ¢ o= & o

2 Apps @ NewTab [E5 Brown University

= Google @

a © Destin [ Mon,Feb10 Thu, Feb 13 &2~ g @
Trips [ ] [ ]
O Hotels
Explore

+ Destin

. Executive
Fiights 4,306 vacation rentals Sort by best match ~ Airport (DT¢
In
|om $102
Hotels
Big Kz:jhuna's Water @
P Adventure Park
& @
Packages

$109

Trac

Canal Place #9 Beach Access, Very 601B is a 2 BR with

5.0 (9) - M Vacasa.com Clean, Heart of Pine... Amazing Harbor Views ...

3 bedrooms - Sleeps 8 49 (62) - ¥ Vrbo.com 50 (2) - & Airbnb.com
2 bedrooms - Sleeps 6 2 bedrooms - Sleeps 6

‘ ‘ Update results when map moves

Map data ©2020 INEGI = 500 M ket Terms of Use




Google Travel - Amenity Filter

6 -
i Apps
Trips

o

Explore

4+

Flights

fom

Hotels

®

Packages

c

& google.com/travel/hotels/Destin?g2lb=2502405%2C2502548%2C4208993%2C4254308%2C4258168%2C4260007%2C4270442%2C4274032%2C4291318%2... Y¢

@ New Tab Brown University

Google

@ Destin

(™ Mon,Feb10 Thu,Feb13 &2~

Hotels Vacation rentals Guestrating ~

Amenities

=
Free Wi-Fi

*

Air-conditioned

4,306 vacation rentals

e

Pool

2\

am
Hot tub

Canal Place #9
5.0 9)

Beach Access, Very i

Clean, Heart of Ping Patio or deck
3 bedrooms - Sleeps 8 49 Vvt

[ Vacasa.com

(62)

@

Crib

2 bedrooms - Sleeps 6

4,306 places
. Destin
Fitness center Executive
A DTS
"o
Kid-friendly @ - In
$102
DA X
o 38
Pet-friendly Big Kahuna's Water Q
smoS 398 W Adventure Park
5192
B $329

Kitchen &

;

iR . e

Outdoor grill
Fireplace +
Clear Apply 1 Update results when map moves -
Map aala ©2020 INEG! 500 M b1 Terms of Use




oogle Travel — Property Details Page

& - C & google.com/travel/hotels/Destin/entity/ChkQvJK2y7eUv-EBGgOVZy8xMWg2Y3c5aG52EAI?g2Ib=2502405%2C2502548%2C4208993%2C4254308%2C425816... ¢ ® =
5 Apps @ NewTab [E3 Brown University
Google
See all results
Overview Prices Reviews About Photos
‘E’SIIII'HHIW‘ ‘DUaruwairn

4

Destin

Canal Place #9 $125 Location
Feb 10-13
() Vacasa.com - Exact location information for this rental will be

provided after booking is confirmed.

50 <& Upto 8 guests Bl 3 bedrooms & Sbeds
. Destin Harbor Boardwalk
& min. 3 nights b 1512 sq. ft. @

Excellent | 9 reviews

Destin

Pricing and availability

Checkin  Mon, Feb 10 < > Checkout  Thu, Feb 13 < > 2 2~

) Vacasa.com $125 Map data ©2020 INEGI




Google Travel —
Integration
Differences

VRBO

RentalsUnited

Airbnb

NextPax

Vacasa
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Google Hotel Ads direct integration request

G O O g ‘ e Tra Ve ‘ Before filling this form, we recommend you to review this integration guide

. (https://support.google.com/hotelprices/answer/7049843?

— | nte g rat | O n hl=en&ref topic=75449238&visit_id=636723614686860355-1159340518&rd=1) carefully and
determine your needs and capability for direct integration due to the level of technical

complexity involved at this time. Please contact our approved integration partners

(https://www.google.com/intl/en/ads/hotels/find-a-partner/) if you deem it as a better fit. If

you would like to continue your direct integration request, please answer the following

questions so we can evaluate.

Steps/Reqs

Next

Never submit passwords through Google Forms.

This form was created inside of Google.com. Privacy & Terms




HOteI Center - How to use this page
Hotel Center helps advertisers manage the prices, availability, and other hotel data used in their Google Ads. Learn more

Google Hotel Center +
Ad WO rdS /\ Recommendations View all

Yesterday's participation rate @ /A 90.0%
@ Properties - updated 3 days ago View all
Number in feed 100,000
e Hotel Center is where your Matched in maps 95,000 - 95.0%
. Map overlap 800 - Fix
data feed is managed Data issues 2000 Fix

* Adwords is where you
manage the bids per © Prices View al

prOpe rtY/Ia nd | ng page Price accuracy score © Excellent
Predicted price accuracy score @ © Failed
Live pricing success rate © Stable
Price update rate @ © Stable
@ Landing pages View all
Number configured 10

Total coverage 100.0%




Google Hotel Center — Pricing Accuracy

Hotel Center Help Q_ Describe your issue

What a Price Accuracy Score is

Google computes a score for each partner based on how often prices are compliant with our policy. This Price
Accuracy score is meant both to inform partners about whether their prices are considered accurate, and as a
basis for potential rewards/penalties Google may give to partners. Your overall Average Score can range from
Failed to Excellent.

The following image illustrates the values and thresholds:

- - — = Positioning Threshold:

Good Below this threshold results in a negative impact
on auction positioning and final CPC

Poor

- = Account Suspension Threshold:
Below this threshold results in suspension of
your account

The following table describes the possible values for your average Price Accuracy Score:

Pricing Issues increase CPC

Pricing Accuracy &
Consistency is KEY

Policies MUST match



Google Hotel Center — Taxes & Fees Policy

What taxes and fees should be included in the price?

The price that you provide must include the base room rate, and all taxes and fees that are required to book and
stay. This applies to hotels, vacation rentals, or any other lodging options you send. Transaction messages must
include taxes and fees that apply to most users, and the taxes and fees that cannot be reasonably avoided. This
pertains to not only taxes and fees collected by the booking partner, but also those collected at the time of the
stay. Examples of taxes and fees you must disclose include but are not limited to:

* Occupancy Tax
* County Tax

*+ City Tax

* Value Added Tax
* Tourism Tax

* Resort Fees

* Registration Fees
* Service Fees

*+ Transfer Fees

Cleaning Fees (for vacation rentals)

These taxes and fees must not only be disclosed to Google. They also are recommended to be shown on your
landing page (if the landing page isn't the booking page) and must be shown on your booking page(s). See the
Referral Experience Policy for more detail.

Canal Place #9 from

See all results

Vacasa.com

Overview Prices Reviews About

Check in Mon, Feb 10 < > Check out Thu, Feb 13

Pricing and availability

Vacasa.com

Pricing details

$125 x 3 nights

Taxes and fees

Total (USD)

Photos

$375.00
$323.08

$698.08




Google Hotel Center
— Referral Policy

= Hotel Center Help Q_ Describe your issue

Referral Experience Policy

The referral experience refers to the user’s experience after seeing a price on a Google site and then clicking
through to a partner’s landing page and eventually the booking page. Google requires that you maintain a
consistent and discernible presentation of the room/rate the user selected on Google's site, and a reasonable
booking flow in order to ensure a positive user referral experience.

[} P rl C| n g m u St m atc h exa Ct Iy We evaluate the referral experience on the following criteria for sites where a booking takes place. Failure to

comply with any of the following may cause a price to be marked as inaccurate.

) N aVIgat | O n m u St be C | ea r a n d 1. The room and rate the user clicked on from Google must be displayed prominently to the user on your landing

page. See the “Prominent display of selected room and rate” section below for details and examples.

S| m p | e 2. A user should land on a page where it's straightforward to navigate to book the selected room and rate.
Please see our “Landing and booking flow policy” for more detail.

PY _ 3. Information displayed from landing on your site through booking should be consistent, clear, and
P re p O p u | ate d d ata O n G Oogl e comprehensive. Please see the “Information policy for the landing and booking pages” for details on what is
H ired through the flow.
Travel should flow to your landin requre
y g 4. Pages should load in a reasonable time and appear fully functional. A page may be considered non-functional
p a ge if content (such as images and descriptions), prices, or links fail to load. A page is also considered non-
functional if a user is unable to interact with the page for more than 10 seconds.

L] BOO ki ng F u n n e | Pa ges M u St Loa d Typically the rate users see on Hotel Ads should be the lowest rate you offer on your site for that hotel, date pair,

occupancy, and point of sale. This will help you garner the most user interest and best represent your site on
| n < 1 O Seco n d S Hotel Ads. Though we consider it beneficial to users and partners if the rate on Hotel Ads is the lowest available,
you may send another valid rate in the rare instances you are unable to send the lowest rate.

We realize the experience for meta-search partners is somewhat different than for partners where the booking
occurs on the partner’s site. Please see the section below to understand the expected experience for Metasearch
partners.




Google Travel — Landing Page Policy

Book Online

Guests > Contact Information > Payment > Review > Confirmation

How many guests will there be?

1 adult

No children

By checking this box, I have read and agree to your rental policies.

< GO BACK

<

<

Information policy for the landing and booking pages

Rates that are offered on your landing page must be identical in inclusions and conditions (e.g. refundability, wi-fi,
points, etc.) to rates that are offered to users who begin a search from your booking site directly.

The landing page must:

* Show the name of the hotel.
*+ Feature the same room type, check-in date, check-out date, occupancy count, language, and base rate that the
user selected on Google.

The booking page must:

* Show the name of the hotel.

*+ Feature the same room type, check-in date, check-out date, occupancy count, language, and base rate that the
user selected on Google.

* Include all mandatory taxes fees in addition to the appropriate base rate




Review your landing page/conversion funnel —

e Load Times — must consistently be less than 10 seconds
e How many clicks to book?

e What will your booking URLs be that can pass the
arrival/departure dates so that the landing page is pre-
filled as required by Google?

PPC Strategies

e Who is going to handle your PPC at the individual
property level?

Next Steps

Other Considerations

e Cancellations
e Reviews
e Owner Relations




THANK YOU!

Amber Carpenter

Chief Geek — ProTravelTech
CMO — Acme House Co
Co-Founder — Gigspace
Mom

Wife

Student

Dog Lover

Avid Traveler

amberrleto@gmail.com
LinkedIn: https://www.linkedin.com/in/amberleto/

Follow me soon on my new blog — www.thegraduateexperiment.com!


http://gmail.com
https://www.linkedin.com/in/amberleto/

