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Topics

Google Travel Overview

Integration Options

PPC Prep



Google Travel Benefits

• Direct traffic to your website (high traffic)

• You remain the merchant of record

• The guests books with you directly (Guest Data is Yours)
• Multi-experience (Search, Maps, Google Assistant)

• Currently – No Cost/Future – Cost-Per-Click Model



Google Travel – Search Results
Google Business Results Google Travel Results



Google Travel Portal



Google Travel - Amenity Filter



Google Travel – Property Details Page



Google Travel –
Integration 
Differences

VRBO Airbnb

Tripadvisor NextPax

RentalsUnited Vacasa



Google Travel 
– Integration 
Steps/Reqs



Google Hotel Center + 
Adwords

• Hotel Center is where your 
data feed is managed

• Adwords is where you 
manage the bids per 
property/landing page



Google Hotel Center – Pricing Accuracy

• Pricing Issues increase CPC
• Pricing Accuracy & 

Consistency is KEY
• Policies MUST match



Google Hotel Center – Taxes & Fees Policy



Google Hotel Center 
– Referral Policy

• Pricing must match exactly
• Navigation must be clear and 
simple
• Pre-populated data on Google 
Travel should flow to your landing 
page
• Booking Funnel Pages Must Load 
in <10 Seconds



Google Travel – Landing Page Policy



Next Steps

Review your landing page/conversion funnel –
• Load Times – must consistently be less than 10 seconds
• How many clicks to book?
• What will your booking URLs be that can pass the 

arrival/departure dates so that the landing page is pre-
filled as required by Google?

PPC Strategies
• Who is going to handle your PPC at the individual 

property level?

Other Considerations
• Cancellations
• Reviews
• Owner Relations
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