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In the rapidly changing landscape of 
the vacation rental industry, 

building and maintaining trust 
with guests is your biggest priority.



Email Marketing 
connects you with travelers during all phases 

of their journey: from initially dreaming of 
and planning for a vacation to dreaming of 

booking again at their new favorite destination.

Let’s take a look at a typical vacationing family.



Meet our vacationers

DAD
A supervisor 
who hasn’t 

taken time off 
from his 

high-stress job 
for a family 

vacation in two 
years. 

MOM
Keeper of the 
family budget. 

Money 
conscious and 

concerned 
about safety.

DAUGHTER
A teenager and 
student athlete 

with high 
energy. Always 

looking for 
something 

active to do.

SON
A quiet 

pre-teen who 
plays a lot of 
video games.

GRANDMA
A typical 

grandparent 
who loves to 

spoil her 
family. In 

recent years 
has limited 

mobility.



We’ll be following our vacationers through 
the four stages of their journey.

AFTER 
THEIR 
STAY

BEFORE 
BOOKING

BEFORE 
ARRIVAL

DURING 
THEIR 
STAY



Make it simple for vacationers to find, decide on, 
and book their vacation rental.

● Email Signup

● Booking Abandonment

● Specials

BEFORE 
BOOKING



BEFORE 
BOOKING

Make it easy for website visitors to sign up 
to receive emails from you

Using pop-ups allows website visitors to easily opt in to receive 
emails from you.



BEFORE 
BOOKING

Send booking abandonment emails 



BEFORE 
BOOKING

Keep vacationers informed about specials



Keep vacationers engaged and excited 
about planning their upcoming trip.

● Booking Confirmation

● Travel Insurance and Cancellation Policies

● FAQs, Add-Ons, and Experiences

BEFORE 
ARRIVAL



BEFORE
ARRIVAL

Send a booking confirmation email



BEFORE
ARRIVAL

Provide information regarding travel 
insurance and cancellation policies



BEFORE
ARRIVAL

Provide FAQs, add-ons, 
and experiences



Make sure vacationers have 
all they need for a worry-free stay; 

provide opportunities for sharing their experience.

● Provide Necessary Information for Their Rental

● Provide Contact / Emergency Information

● Encourage Engagement on Other Channels

DURING 
THEIR 
STAY



DURING 
THEIR 
STAY

Provide necessary 
information for 
accessing the rental 
AND 
emergency/after 
hours contact 
information



DURING 
THEIR 
STAY

Encourage engagement on other channels



Give vacationers the chance to rate their experience 
and inspire them to book another vacation.

● Thank You Message with Opportunity to Provide Feedback

● Collect Legitimate OTA Guest Emails

● Booking Anniversary Email with Incentive/Offer

AFTER 
THEIR 
STAY



AFTER 
THEIR 
STAY

Thank you email with 
the opportunity to provide feedback



AFTER 
THEIR 
STAY

Collect legitimate emails 
(if vacationers booked through an OTA)



AFTER 
THEIR 
STAY

Send a booking anniversary email 
With an incentive or offer



How will you know if 
your email strategy worked? 

Reviews hold the answer.



You’ll see 
fewer of these 
reviews …



… and more of these reviews.



Who Is Bluetent?
Bluetent is a digital agency with 17 years of experience 
serving the vacation rental industry. Our team of 90+ 
experts are dedicated to our clients: we help vacation 
rental brands – of all sizes – develop well-rounded digital 
presences through direct booking websites, channel 
management, email, and digital marketing.

Direct 
Booking 
Websites

Digital 
Marketing

Email 
Marketing

Channel 
Management

Booking 
Engine



Why Bluetent?
Technology · Strategy · Implementation · Success

Our expert teams are here to execute 
clients’ goals from start to finish. 

Listings on 
Airbnb and

Booking.com

20,000+750+

Direct 
Booking 
Websites

800+

Professional 
Vacation 

Managers

$900M

In Online 
Revenue in

2018
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